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Its price is high (it isa 2-cent paper 
—single copies a nickel), and its dis- 
tribution is by subscription and a 
superb carrier system ; its clientage is 
the best—the intelligent, thinking, 
reading, business-controlling and prop- 
erty-holding classes ; and the paper it- 
self is an able, independent, aggressive 
12-page journal, with age and standing 
—a recognized leader and authority, 
socially, politically and commercially. 

For these rcasons it hasa greater cir- 
culation, and is used by local mer- 
chants more than any other newspaper 
in California— 

The San Francisco Examiner, 
Daily, . = 64,413 
Sunday, = = 74,925 
Weekly, = = 77,125 

which is fully equal to the combined 

circulation of all other morning news- 
papers in San Francisco. 
W. R. HEARST, Proprietor. 


W. J. RITCHIE, Eastern Agent, 
186 World Building, New York. 
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Publicity 
Forever. 


For papers may come and 








papers may go, but the Atlantic 
Coast Lists’ papers go on forever, 
for they are founded upon the rock 
of local permanency, read by East- 
ern families of age and money. 
There are other good mediums, 
but advertisers know what the 
Atlantic Coast Lists’ papers are— 
60 per cent. are the only papers in 
their respective towns. 
<citlle rings, 


1400 Locai Papers. 


One order, one electrotype does the 
business. 
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ELECTRICITY IN ADVERTISING. 
‘By D. McFarlan Moore. 
(from an address delivered before the New 
fork Electrical Society.) 

Ten years ago my subject would 
have been considered as covering a 
very narrow field. ‘To-day the most 
ignorant are aware of its vastness. 
Advertising, with its many widely vary- 
ing departments, has been declared by 
the most successful business men to be 
essential to success, and when the 
means employed include the most 
prominent of modern adoptious—elec- 
tricity—the very highest attainment in 
this direction seems to be reached. 

The most independent man living 
cannot escape from the toils of elec- 
trical advertising. Even though he be 
blind yet will his attention be attracted 
through his sense of hearing and feel 
ing, whether he be willing or not. <A 
mild ‘‘ shock” kas been repeatedly 
used for this purpose. A night view 
of upper Broadway, New York, in the 
theater district, blazing with arc lamps 
and electrically illuminated signs and 
transparencies, establishes beyond a 
doubt the general favor accorded elec- 
tricity as an advertising medium. 

By day we have all been attracted by 
the sharp rappings on the show win- 
dows, caused by a miniature vibrator 
concealed in one corner; and also by 
the continual or periodical ringing of 
an electrical bell, such as may be heard 
in front of shooting galleries and mu- 
seums on the Bowery. In this connec- 
tion might be mentioned the electric 
whistle, which produces a decidedly 
startling effect on the auditory nerve. 
Although the phonograph operated by 
a battery is not yet used by the grocer 
to shout that his eggs are fresh, it has 
been used to proclaim stock quotations, 
and its more general application for 
such uses is a possibility of the future. 

Owing to the peculiar and almost in- 
explicable attraction that the word 
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‘electric’ has upon the general public, 
it is used to advertise not only such elec- 
trical fakes as rings and hair brushes, 
but even articles of some_ intrinsic 
value, such as glue and soap. ‘The 
promoters know that the public can be 
deluded by this single word. 

We all remember when the great elec- 
tric arc light was one of the leading at- 
tractions of the country circus, and when 
crowds would gather to see an incan- 
descent lamp nestling among silks and 
other inflammable material in a show 
window; when an aquarium with a 
lamp beneath the surface of the water 
or a lamp in the center of a block of 
ice would cause much comment. 

An illuminated waterfall or a lamp 
in an aquarium, burning under water, 
has ceased to cause wonderment, but 
the experiment (first shown by Trouve) 
of the illuminated body of a live fish, 
which has been made to swallow a min- 
iature incandescent lamp, will always 
attract attention. Also insects and 
bugs made of Edison incandescent 
lamps are attractive novelties, as well 
as a photographic plate placed in a case, 
with a lamp behind it. 

One of the earliest devices for at- 
tracting the public eye was to construct 
letters or words by arranging small 
freely suspended discs of bright metal, 
and causing the supporting frame to 
quiver by means of an electrical vibra- 
tor. 

In the street cars of somé of our 
cities the revolving panorama of ad- 
vertisements, operated by a motor be- 
neath the seats, attracts much attention. 
The idea of illuminating signs (sup- 
ported upon the posts, along the line 
of an electric railway) only when the 
car is passing has preved to be success- 
ful. 

The most impressive feature of the 
World’s Fair was the electrical display 
—in one sense a huge advertisement 
from the ‘‘ writing hand” and Ferris 
wheel to the electric fountains. Al- 








492 


though the arc lamp cannot, as a rule, 
compete with tne miniature incandes- 
cent lamp for decorative effects, yet in 
the form of a projector it produces 
more striking results. ‘lhe fieid at one 
time occupied by the troublesome and 
expensive calcium light in stereopticon 
work is to-day largely covered by the 
arc lamp. Projectors are now con- 
structed of forty miilion candle power, 
which cast a beam of light sixty-five 
miles, and the inhabitants within this 
radius are compelled to think of the 
structure from which it sheds its light. 
‘The very clouds in heaven are brought 
into requisition as a screen upon which 
to depict advertisements, and when 
nature does not furnish man with clouds 
he proceeds to manufacture them by 
means of steam or vapor balloons. An 
apparatus of this kind was installed at 
the Fair, but when the sky was cloud- 
less and the cloud manufacturing at- 
tachment was not in operation, the 
temptation to use the greatest architect- 
ural display the world has ever seen 
was too strong for the operators, and 
for an instant, before the authorities 
could prevent, the great Liberal Arts 
Building was harmlessly vandalized by 
Pears’ Soap. Even the grandest of 
nature’s display, Niagara Falls, is in 
danger of being utilized as a screen. 
The huge wall of snow-white water 
would form an appropriate background 
upon which to depict ‘‘ Children cry 
for Pitcher’s Castoria.” 

Electricity is employed indirectly to 
an enormous extent in the most com- 
mon form of advertising. I refer to 
the operating of printing presses by 
electric power, and to the processes of 
electrotyping and electro-plating and 
electro-photo-engraving, without which 
much of the artistic, refining, and really 
beautiful work now presented to the 
public in the form of advertisements 
would be impossible. 

Owing to the great flexibility of the 
art of advertising with incandescent 
lamps, designs can be easily produced 
appertaining to almost every branch of 
industry, from the correctly colored 
and natural looking cluster of grapes 
to the dainty word ‘‘ diamonds” of the 
jeweler, composed of sparkling min- 
iature lamps mounted upon a_ heavy 
curtain of plush. Even portraiture is 
now accomplished, as was shown in the 
splendid likeness of Columbus in one 
of the great signs at the Fair. 

An illuminated advertisement, repre- 
senting a cake of soap twenty feet 
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long, made by suspending arc lamps 
within a properly shaped frame work 
covered with canvas, placed in an ele- 
vated position, is a good example of 
business enterprise. Apartment houses 
are sometimes made conspicuous by 
placing upon a tall flagstaff a simple 
star-like incandescent lamp; and the 
most ambitious elevation for an elec- 
tric sign is obtained by suspending it 
from a balloon. 

One of the great business houses of 
Chicago has all of its windows outiined 
in lamps, and the effect of their sud- 
den lighting and extinguishing on dif- 
ferent circuits is most startling. An- 
other six-story building has ten beauti- 
ful festoons, composed of bulbs of light 
hanging from a common point on the 
cornice, and spreading in sweeping, 
graceful curves to the ground. ‘The 
sign of the Pennsylvania Railroad, also 
in Chicago, is one of the largest in ex- 
istence. 

On the closing night of our last 
Presidential campaign one of our 
greatest dailies advertised itself by util- 
izing a search light to flash forth pre- 
arranged signals, indicating to millions 
of inhabitants within its radius the 
successful candidate. 

Owing to the rapid extension of 
electric currents into almost all build- 
ings, it is now possible for tradesmen 
to install in their show windows, at a 
mininium of expense and inconven- 
ience, either some form of decorative 
electric illumination (which from its 
numerous advantages entirely super- 
sedes the unwieldy and dangerous gas 
jet), or to use electric power to operate 
miniature machinery, illustrating the 
manufacture of their various produc- 
ions. 

The demand for electrical signs to 
be used temporarily at fairs, banquets, 
during holiday seasons, or for any 
special occasion, has made it possible 
to rent them at avery moderate figure. 
Generally, for such purposes, they are 
equipped with miniature incandescent 
lamps of one candle power and of but 
one inch in length. This enables the pro- 
duction of beautiful decorative effects, 
as small units of light are capable of 
innumerable methods of arrangement. 
If the design bea word or sentence, 
with metallic letters one foot high, ten 
or twelve lamps will be required for 
each letter, and the cost of the sign 
complete will be about $10 per letter. 
It may be interesting to state to those 
who are not familiar with electrical ap- 





























pliances, that a one-candle power lamp 
costs about the same as the ordinary 
sixteen-candle lamp, and an 
eight-candle power lamp even more. 
When signs consisting of miniature 
Edison lamps are rented, a charge of 
ten per cent. of their cost is made for 
a single night, and one per cent. for 
each succeeding night. It is also pos- 
sible to rent the following standard de- 
signs: electric wheels with changing 
colors and kaleidoscopic effects; eagle 
and shield ; electric fan; lamps inter- 
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woven with sprays of leaves and 
flowers, and similar devices. 

One of the sights of New York City 
at night during the past summer has 


been the extensive electrical advertising 
at both ends of Madison Square. In- 
deed, the very stars fade away and pale 
Luna becomes still more pallid when 
she is compelled to face this most glar- 
ing, though admirable, example of 
man’s advertising. 
**THE NAMING O’ IT.” 
‘By D. H. Moore. 


When in the course of married life 
the question of ‘* What name shall it 
bear?” arises, the interested parties 
imagine that theirs is quite a task. 

But it’s nothing to be compared, as 
regaids difficulty and effect upon after 
career, with the problem that confronts 
those who establish a new and to-be- 
advertised article. 

A name—a trade-mark—that will 
support, not weaken, the business 
structure—to choose such a one is tne 
all-important first step. 

Some things that have become fa- 
mous—half because of their striking 
names—are : 

Sozodont, Kodaks, Beef- 
Malt, Cottolene, No-To-Bac, Gold 
Dust, Sapolio, etc. (‘‘etc.”” in that 
case meaning ‘‘ not all, but all that the 
writer can think of’’). 

Names like ‘‘ Hali’s Vegetable Sicil- 
ian Hair Renewer”—and there are 
many of them—are too bulky and wor- 
risome to be good. 

If it’s a store, and the name of the 
proprietor has not become identified 
with the establishment, some short, 
suggestive word should be chosen that 
is easily remembered, and, above all, 
easily pronounced. 

There are many timid people in the 
world to whom a name has always 
stood in the light of a stumbling block 
‘twixt them and the thing they might 
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have otherwise bought. It's silly, 
perhaps, but human. 

One doesn't like to enter a sales- 
room and, in making his wants known, 
con over a mess of Latin or chopped- 
up Anglo Saxon, only to be prompted 
or corrected by a smiling clerk, 

Few are as super-sensitive as the 
lady who was too modest to ask for 
Dr. ‘* Bull's” Cough Syrup. But a 
disgusting name like ‘‘ Bile Beans” 
grates upon one’s nerves and sickens 
even a strong stomach. 

How different and inviting is ‘* Syrup 
of Figs.” I take off my hat to the 
man of sense who chose that name, 
and only wish there were more of such 
** happy thinkers.” 

oo 
“THE MAIDEN’S PRAYER.” 
‘By an Advertising Manager. 
Her face is smiling and her voice is sweet ; 
But smiles betray, and music sings deceit. 
— Thomas Hood, 

To every advertising manager, soon 
or late, there comes the female solic- 
itor. She is one of the evils of the 
business. She has learned 

The song that the sirens sang 
On the treacherous Luray height, 
and sings it to good effect—charming 
many good dollars away from legiti- 
mate channels into unprofitable me- 
diums. We who dispense advertising 
expect, of course, some seed to fall on 
barren ground. Once in a while a 
contract is signed ‘‘ to oblige a friend,” 
or a customer thinks ‘*‘ a little reciproc- 
ity’ wouldn’t be out of place, and so 
collars an order for an ad in his cata- 
logue. But worse—far worse—than 
either of these is the female solicitor. 
* * 

The office boy comes to you with ink 
on his fingers and an_ ill-concealed 
grin on his face, and says: 

‘* They’s a lady wants to see you.” 

That is the first intimation you have 
the she has arrived. You sigh as you 
push important work aside and an- 
swer: 

‘* Show her in.” 

Here your stenographer sniffs in an 
aggravating manner, and flounces off 
with her pencil and note-book in a way 
that clearly indicates she regards you 
with suspicion and ‘*‘has thought as 
much all along.”” Such conduct is an- 
noying at all times. In the present in- 
stance it disconcerts you, and leaves 
you entirely at the mercy of the young 
and radiant creature that now appears, 
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I say ‘* young and radiant” because 
that is the only sort that it is difficult 
to dispose of. When youth and beauty 
in the person of the solicitor are ab- 
sent, a curt ‘‘ No, madam! not to- 
day!” settles the matter, But when 
the figure that confronts you is—well, 
neat ; the eyes that meet your own (for 
an instant only), sparkling ; the lips, 
that will in a moment plead so elo- 
quently, rosy as the dawn—oh! that’s 
different. 

‘* Are you Mr. Soandso ?” she says 
—Mr. Soandso being the head of the 
respected firm of Soandso & Co. You 
answer that you are not; that you oc- 
cupy the comparatively insignificant 
position of advertising manager, and 
request her to be seated. Here, with a 
murmured ‘‘ thank you” and a smile, 
she sinks gracefully into the chair re- 
cently vacated by your stenographer. 

“Oh, well,” she continues, ‘‘ no 
matter. What I wanted to see was— 
you know—that is—you advertise 
sometimes, don’t you ?” 

You smile at the ingenuous question 
as you think of the bills for some 
thousands of dollars’ worth of public- 
ity lying at your elbow, and admit 
that you do sometimes advertise. 

‘*T thought so,” she says, with 
charming decision, ‘‘ Well, now, 
won't you give me—{here she blushes 
at the idea of asking a man, and a 
stranger at that, for anything, but 
continues bravely) — give me—er— 
that is, give us—but—but perhaps I'd 
better show you.” 

You admit that perhaps she had, 
and mentally conclude that if these 
blushes and furtive little smiles con- 
tinue much longer you will be pre- 
pared to give her almost anything. 

Meanwhile she has produced from a 
little black leather reticule with a sil- 
ver monogram in one corner (we wor- 
der what the initials stand for, but 
don't dare to ask) a ‘‘ dummy,” con- 
sisting of several sheets of heavy, 
scented note paper, fastened together 
with a delicate bit of blue ribbon. 

‘* There,” she says, ‘‘here it is. 
Now, you know we're going to have 
an entertainment for the benefit of the 
—(whatever itis, it’s always a benefit 
of some sort)—and we thouglit may be 
you would like to help us — (more 
blushes and a timid glance) — help 
us, you know, by giving us an adver- 
tisement for our programme.” Here 
she hesitates and looks shyly at you. 
Now your time comes. Poor girl! 











You hate to disappoint her, but, of 
course, an advertisement is out of the 
question—it wouldn’t do the house a 
cent’s worth of good—money just 
thrown away. So you start in to ex- 
plain by saying : 

‘** Why, you see, of course we'd be 
very glad to help you, but—” 

But she doesn’t hear the ‘* but,” for 
she joyously interrupts, ‘‘ Oh! I knew 
you would! Thank you! Thank you 
very much !” 

This makes you feel uncomfortable. 
Still you plunge in again with : 

** Well, but really I don’t quite see 
how I can—um—you know our posi- 
tion—our position—"” But you don’t 
get a chance to spring the old gag 
about ‘‘ our position being a peculiar 
one,” etc., for she heads you off with : 

‘* Oh, yes; your position, of course. 
How silly of me! Why, here (¢humé- 
ing over the leaves of the dummy) you 
can have this page right opposite the 
programme. I think that’s the best po- 
sition in the whole book, don’t you?” 

Of course, you have to admit that 
it is. Just here, while you are rallying 
your forces for a final attempt at ex- 
planation, young Soandso, the junior 
partner, appears for an instant on the 
scene with a paper in one hand and a 
cigar in his mouth, sizes up the situa- 
tion at a glance—or thinks he does— 
and with a sagacious nod withdraws. 

That settles it! What does he want 
to come bobbing his head around at 
you for like that? Now he’s whisper- 
ing to the bookkeeper, who glances in 
your direction, and grins. Serve him 
right if you gave the girl an ad. It’s 
his money, not yours. Probably it’s a 
matter of only five or ten Collars any- 
how. So you ask the price. 

‘* A hundred dollars a page.” 

‘*A hundred dollars? A hundred 
dollars? Great Scott! How many 
are you going to print?” 

She doesn’t know exactly, but she 
smiles more sweetly than ever and is 
quite sure they are going to print ‘‘a lot.” 

Jt’s no use talking. Play your last 
card and try to get a lower price. Tell 
her a hundred dollars a page is ridicu- 
lous—couldn’t think of it fora moment. 

She meets you with the same sweet 
smile, a little saddened perhaps, and 
there is a suggestion of tears in those 
sparkling eyes as she murmurs : 

‘** It’s for charity, you know.” 

Tell her you will take a quarter page, 
and mark the startled glance and the 
reproachful air as she replies : 




































‘‘Oh! we are only going to have 
full-page advertisements. It looks so 
bad, you know, to see the pages all 
divided up.” 

Argument is vain. She doesn’t know 
anything about rates ; she doesn’t know 
anything about circulations ; she doesn’t 
know anything about anything that 
governs advertising values. All she 
knows is that a big house like yours— 
that spends “‘ lots” of money in other 
papers that aren’t ‘‘half as nice” as 
this is going to be—oughtn’t to mind a 
little thing like a hundred dollars— 
especially when it’s for charity. 

Don’t mind it! Don’t mind it! 
Sign the contract !—sign anything! 
Give her the copy—give her anything ! 
Smile! Bow! Say ‘* Not at all,” 
when she thanks you and disappears ; 
and then—then go out and get a drink 
and pray to be delivered from the girls 
who solicit ads in the name of ‘‘ sweet 
charity.” 

neal 


NOVELTIES IN PHILADELPHIA. 
‘By Edward Hurst ‘Brown. 


For a week or two before the Penn- 
sylvania-Princeton football match at 
Manheim, on November 4, the Phila- 
delphia papers were full of the ap- 
proaching conflict, and as almost every 
one among the better classes in the 
Quaker City has some friend or ac- 
quaintance among the graduates or un- 
dergraduates of the rival institutions of 
learning, the match excited universal 
interest, and our shrewd merchants 
were not slow to avai! themselves of 
the advertising opportunities offered 
thereby. 

The leading clothing stores were 
draped with the red and blue of the 
University of Pennsylvania and the 
orange and black of Princeton, and 
umbrella manufacturers offered canes 
decked with the college colors, or parti- 
colored parasols, 

John T. Bailey & Co., who make a 
specialty of athletic goods, had their 
large show window artistically draped 
with the colors of the contestants, 
while at the back corners stood two 
life-sized wax figures, attired in the 
full football costume of the rival col- 
leges, with a notice to the effect that 
the uniforms of both teams had been 
made by this firm. The floor of the 
window was covered with green cloth, 
laid out to represent a miniature foot- 
ball field, on which twenty-two 
brownies disported themselves in the 
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attitudes of one of the famous plays in 
last year’s game. 

Showell & Fryer, the grocers, had a 
large stuffed tiger as the central feature 
of their window, with the Princeton 
colors round his neck. A man in the 
garb worn by William Penn, if the big 
statue in the City Hall covrtyard 
is a trustworthy guide, sat in a corner 
of the window, holding up a football 
to the ‘‘ Princeton Tiger.” In this 
case the figure was a live one, and sun- 
dry winks and nods to the crowd kept 
those, who stopped to look, in a broad 
grin at the odd conceit. 

Llewellyn, the druggist, had his win- 
dow filled with bottles containing rose 
and myrrh, a red liquid, on a stand 
draped with blue, and headache co- 
logne, orange in color, against a black 
background. 

Boyd, White & Co., carpets and 
furniture, had their large show win- 
dow divided by a partition so as to 
represent the studies of two college 
students, one upholstered in the 
Princeton and the other in the Penn- 
sylvania colors, and furnished with 
desks, easy chairs and the like, with 
pipes, tobacco and athletic trophies 
scattered about in true student fashion, 
and photographs of the rival teams in 
the foreground. 

Wanamaker’s Arcade was festive 
with the colors of the two colleges, 
draped in canopy fashion from a pend- 
ant ball, and displayed as well in par- 
asols, hat ribbons and flags. 

The confectioners also caught the 
fever, and beside draping their win- 
dows with the emblems of the two uni- 
versities, showed bon bons in fancy 
boxes, tied with parti-colored ribbons, 
appropriate presents for the dear girls 
whom the enthusiastic collegians would 
invite to see the great match. 

Taken as a whole, the Philadelphia 
merchants made the most of the op- 
portunity, and their displays might af- 
ford some suggestions for New York 
and Boston storekeepers before the 

great Thanksgiving Day matches. 
+ 

THE advertising business of the 
United States has fallen off since last 
March over forty per cent. — San 
Francisco Argonaut, 





a 
Rinx: What are you writing now ? 
Scrib—I am collaborating with my father 

on a book of poems, 

Rinx—I didn’t know that your father wrote 
poems. 

Scrib—He doesn’t; he’s paying for their 
publication,— Zown Topics, 
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A GOOD SUGGESTION. 





Fancy Goops Grapuic _ 
New York, Nov. 1, 1893. 
Editor of Printers’ Ink: 

Why not take votes on those ** Ready-Made 
Advertisements” appearing every week in 
Printers’ Ink? I am sure they are worth a 
little extra attention. Say something after this 
style: ‘*Which of our Ready-Made Ads 
does the reader consider best this week?”’ I 
am actuated in this suggestion by having made 
aselection from each batch since they first 
appeare d, This week, forinstance, I consider 

* Our Suits,’’ top of page 47: 2 by far the 
cleverest of the lot, . DeBrar, 


on 2+ 


THINKS THERE SHOULD BE THIRTEEN 
INCHES IN A FOOT. 
OFFICE OF THE 


*¢ Press,” 
E. S. SMASHEY, Proprietor. 
LAWRENCEBURG, Ind., Oct. 30, 1893. 

Editor of Printers’ Ink: 

I note your editorial criticism of a Tennes- 
see publisher who counted 25 sheets to the 
quire in making out his circulation statement, 
Might he not have been correct? The /’ress 
is printed on book paper, made to order in 
quires of 25, and possibly the Tennessee man 
gets his paper the same way. 

I contend that this is the right way to put 
up not only newspaper stock, but job stock of 
every description. When a customer orders 
1,000 sheets of, say note-heads, he ought to 
get full’ 1,000 instead of that ‘Inconsistenc y, 
960, or ‘ta printer's thousand.’ 

Yours, for “a full count, 
). S. SMASHEY, 
~~ 
PROOF-READING IN RUSSIA. 
From the Norristown (Pa.) Herald. 

Journalism in Moscow is no less exciting at 
times than is the profession of molding pub- 
lic opinion in the ** wild and woolly west” in 
our own country, ‘The cable informs us that, 
on Saturday last, the editor of the Official 
Gazette, in Moscow, discharged his ey? 
reader, and then returned to the task, is 
presumed, of writing a leader on the \ eae 
question, Later in the day the discharged 
subordinate returned to the editorial den, shot 
the editor through the lungs, and then began 
a promiscuous firing at his assistants. ‘Three 
men jumped from the windows, and two were 
shot and mortally wounded. Why the proof- 
reader was discharged is not stated, but no 
doubt he overlooked a typographical error in 
the proof, which fully justified the editor in 
giving him what in phew rican language is 

called the “ grand bounce.” ‘The proof-reader 
is now in jail, and no doubt painfully realizes 
by this time that, in resorting to the Texas 
style of journalism of years ago, he has made 
an error which he will never be able to correct. 
+o 
A PRACTICAL MOTTO. 
From the New Vork Sun. 

“Not for Love, nor Fame, nor Favor, but 
for Cash,”’ is the refreshingly frank and direct 
statement of the reason for the existence of 
the Gurdon, Ark., Cannon Ball, which its 
** Editor and Prop.,’’ Mrs. Anna E, Nash, 
keeps standing in large type at the head of 
the page, in the place occupied as a rule by the 
‘Pro Bono Publico”’ order of euphemistic 








motto 





PRINTERS’ INK. 





Classified Advertisements. 


head. two lines 


or 
more, without display, 25 cents a line. Must 
be handed in one week in advance. 


Advertisements under this 


WANTS. 


‘Dig ‘olumbian | postage stamps are bought 
souvenir, only or 


by E. T. PARKER, Bethlehem, Pa. 
\ AKE $100 with holida $4 
4 M. Sample free. VIM PAPER CO., Peoria, ll. 
\ ’ E want samples of novel of novelty to use in lieu of N 
Y. addresses. “DAILY,” care Printers’ Ink. 


YIRCULATION, sales and adver 
for any publication. CON.ANNIS,Printers’ Ink 


PRINTERS’ INK, “spec ‘ial edition, Nov. 29th. 
Send in advertisements on or before Nov. 22d 












ising increased 





s 
1. Q, 
N editor and business manager will buy 


44% whole — ee inter in first-class daily or 
weekly. “ Box 3212, New York. 


DVERTISING space in eve’ sf paper and pub 
4 lication in e U. 8S. Send samples and 
lowest rates to C RIBBS MFG. ¢ CO., 


Te ADVERTISERS— poe us a share of your 
business. LEE COUNTY ENTERPRISE, 
Smithville,Ga. S.R oe dy editor and prop’r 


“ STRATED features for ne wspapers. Ar. 
tistic, attractive, cheap. Send for — and 
particulars. Address CHAS. W. HARPER, 
Jolumbus, Ohio. 
lis PUBLISHERS - An experienced advertising 


solicitor is open to an engagement to repre 
public: ation. Highest refer- 


2 HYPNOTISM books in — hange for adv. 
space or letters. PROF. ANDERSON, P. 
182 State St., Chicago. 





Pittsburgh,Pa. 






sent a first-class 






ences. “ W. M. D.,” Printers’ Ink. 

r CASH order names; all copied 
20,000 from letters received by us anes 
June, 1892. Price, 0c. per 1,000, or lot for $8.00. 


WORLD PUB. CO., Passumpsic, Vt 


PRINTER — Clever job hand, understands 
presses, can write locals and read proofs, 
wants a po ee ine eg! office. Single and 
steady. PERCY GRAHAM, 1355 Michigan Ave 
Chicago. 
ee MANAGING editor of daily wishes posi 
4tion Sample editorials furnished. Present em 
ht- 








Three cols. a day, thou 
“H.E.,” Printers’ In 


gov TH OR WEST oe newspaper man, 
‘ practical printer, 28, nts position on daily 
in advertising or circ uld nines department A 
hustler, with gilt-edge references and testimoni 
als. Address “ BUCKEYE,” care Printers’ Ink. 


| O you need a manager! A first-class adver 

tising man, now e mployed, would like to 
make change. Six years’ experience in business 
office of Se daily paper. Reference, present 
employer. Address “ PUSH,” care Printers’ Ink 


fh MBcssine attracts trade. Ideas on every 
4 one of the 160 pages (9x12) of ““A Mr 

Hints ” that ere worth cost of e A itd 
post-paid. Send for sample page. GRIFFI H. 
AXTELL & CADY CO.. Embossers, Holyoke,Masy. 


To PUBLISHERS — Use our music plates. The 
best means to push circulation and get the 

attention of advertisers. We publish — of 

vocal as well as instrumental music, 

MUSICAL ECHO CO., B’way The ater Bldg., N. Yy 


\ ’ ANTED—To purchase an established propri 

etary medic ine business or toilet article 
now on a paying basis. Address, with full par- 
ticulars, inclosing descriptive circulars of busi- 
ness, also amount of last year’s profits and low 
est c “ash price, to “ EXPERIENCE,” care Print- 


ers’ In 
\ ’HAT can we do for you in Washington! 
Commissions for publishers, advertisers 
and others executed at moderate prices. Inter 
literary and news articles pre- 
and business transacted with the De part- 
m b> = yourself a trip to the Capital by 
writing to THE ASSOCIATED INDUSTRIAL 
PRESS ois, F St., N. W., Washington, D. C. 


a leans unsuitable 
ul matter, prepared. 












































NUTS for advertisers. Bright, attractive, 


/ =. Absolute satisfaction guaranteed 
Send f ate proofs and particulars. Address 
CHAS. W. HARPER, Columbus, Ohio, 





omnia ~ 
ADVERTISEMENT CONSTRUCTORS. 
CARL. + rs BATES, 620 Vanderbilt 
Bidg., N ‘ Ads that sell goods 


Tg tema on written. Ask for “‘Conver- 
4 sion Card.” JED SC. ARBORO, StationW, Bkln, 


RINTERS’ INK, special edition, Nov. 29th. 
Send in advertisements on or before Nov. 22d. 


PVE. catchy and convincing ads, #5. If they 
don’t suit I'll make them good or refund 
our money. JED SCARBORO, Station W, 

Brooklyn, N  ? 4 


plans of advertising ee Ads written 

singly or in series. Primers and jingles for 
any business. Terms moderate. JOHN 8. GREY, 
care Printers’ Ink. 


Ds of all kinds, prime’ r3, pamphlets and cata- 
logues prepared in original, effective forms. 
{ilustrations made and entire charge of mechan- 
ical work assumed if desired Address JOHN Z. 
ROGERS, 769 Monroe St , Brooklyn 


F the ready -made ads don’t fit your business, 

better have some made to measure. A misfit 
ad at four centsa “agent e oa a heap more than 
those I make for 50c. If mine don’t fit I 
return the mone CHa LES AUSTIN BATES, 
620 Vanderbilt Bldg., N. Y. “Ads that sell goods.” 


SEE So aa 

SUPPLIES. 

[_EVEY'S INKS are the best. New York. 
4 





7 AN BIBBER’S 
Printers’ Rollers. 
INC for etching. 

4 Water St., New Y 


YEERL ESS * SARBON BLACK 
For fine Inks—unequaled 


Pitteburg 
RINTERS’ INK, special edition, Nov. 29th 


Send in advertisements on or before Nov. 22d. 
*RY TYP. phon BRUCE'S NEW YORK TYPE 
FOUND} 13 Chamber: New York 
Best and Get their prices before 
purchasing. 
fie PAPER is printed with ink manufact 
ured by the W. D. WILSON PRINTING INK 
CO., L’t’d, 10 Spruce St., 
to cash buyers. 


pare R DEALERS— M. Plummer & Co., 46 

Beekman St, N_ Y., sell every kind of paper 
used by printers ‘and pub »lishers at lowest prices. 
Full line quality of Printers’ Ink 


orpRUCE & COOK, 190 
or 












¢ if apest. 


New York. Special prices 








=< + 
MISCELLANEOUS. 
I EVEY’S INKS are the best. New York. 
4 
"AN BIBBER’S a 
Printers’ Rollers 
I IPANS TABULES cc 
improve the comph 


PRINTERS’ INK, special edition, Noy. 29th. 
Send in advertisements on or before Nov. 22d. 


PAF ER DEALERS M. Plummer & Co., 45 

Beekman St, N. Y., very kind of paper 
used by printers and piiblishers at lowest prices. 
Full line quahty of Printers’ Ink 


T= new ““HANDY BIND pl ne PRINTERS’ 
INK is an admirable device for the os 
tion of your copies of PRINTERS’ INK and is 
pa neat a1 — pt able. We will send it, * »st- 
eipt of , the cost of the * Binder.” 
Madre- “= r PRINTERS? wk 10 Spruce St., N. Y. 
oo 


*t a bad breath and 














ADDRESSES AND ADDRESSING. 


RINTERS* INK, special edition, Noy. 29th. 
Send in advertisements on or before Nov. 22d. 








] JERSONS who have facilities for bringing ad- 

vertisers and consumers into contact through 
lists of names and addresses may announce them 
in 4 lines, 25 words or less, under this head once 
for one dollar. Cash with order. 








PRINTERS’ INK, 
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FOR SALE, 


s BUYS 4 lines 50,000 — proven. 
D WOMAN’S WORK, Athens, Ga. 


NAZETTE ADV ERTR T Re CORD—For rs, $l. 
J Testimonials. GAZETTE, Bedfo Ay . 


I IBERTY press, 10x15 ; used a little. Good bar- 
4 gain. HEBER WELLS, 8 Spruce St., N. Y. 


sEDsONE ILLUSTRATIONS for papers. Cat- 
alogue. 25c. AM. ILLUS. CO., Newark, N. J. 


RINTERS’ INK, “special | edition, Nov. 29th 
Send in advertisements on or before Nov. 22d. 


N EDICAL journal for sale. Paying business 
4 for active -_ Sy ears. Good 


clientage. Ad.‘ DICUS,” care Printers’ Ink. 


PAyING hors in am railroad town. 
plant just bought invoice, $1,500; or exchange 
for paper s.w. of Chicago. Splendid climate 
for lung troubles. A. T. HUNT, San Marcial, N.M. 


\ EVERAL lots of desirable nervous de bility let- 

‘ ters, subscription letters and miscellaneous 
letters for sale, or rent for cony Write us. A. 
LEFFINGWELL & CO., Boyce Bdg., Chicago, Ll. 


W ILL sell my half interest in one of the best 
established show and commercial printin 
houses in the West. Doing a large, paying busi- 
ness. Address E. PAGE, care Lord & Thomas, 

Chicago. 
NORTH Carolina weekly paper, published in 
one of the most beautiful towns in the South, 
will be sold on easy terms. Only paper in county 
of 16,000 inhabitants. Newspaper and job plant 
complete Address “‘ H,” care Printers’ 


@ UGGESTION — $10,000 will buy a prosperous 
N daily newspaper, established ten years, in a 
thriving localit of 26,000 a “Owner has 
other business demandin, is attention ; other- 
wise would not t sell for twice the sum named. 
Address * I.,” care of Printers’ Ink 


2 ARGAINS IN SECOND-HAND PRESSES—To 
reduce our present large stock of rebuilt 
yresses, we will, for the next 60 days, er a 
arge discount from our advertised "e, ny 
one interested please send for price fixt and 8 e- 
cial discount sheet. THE BABCOCK PRINTING 
PRESS MFG. CO., 9-10 Tribune Building, New 
York City, and New London, Conn. 


— 














ADVERTISING NOVELTIES. 
\ AZZAROTH—Beautiful calendar in sole 
Send stamp. BIGGS, Box 645, Louisville, 


RINTERS’ INK, special edition, Nov 
Send in advertisements on or before Nov 





= 
QE WING machines will boom your circulation 

Write . — ulars and prices. FAVORITE 
MFG. CO., Wabash Ave., Chicago, Ill. 


Qou VENIRS, show-cards and leaflets designed, 
' printed and illustrated from nature, in life 
colors. LANDON PTG. CO., Columbus, 0. 


PROVED circulation of 50,009 copies, at 10 
ya cents a line, is certainly a novelty. Full 
particulars from O. L. MOSES, 132 Nassau St.,N Y. 


( ‘LOCKS for advertising purposes, by the hun- 

dred or thousand ; paper-weight clocks with 
advertisement on dial Address SETH THOMAS 
CLOCK CoO., 49 Maiden I ane e, New York. 


rok the purpose of inviting announcements 

of Advertising Novelties, likely to benefit 
reader as well as advertiser, 4 lines, 25 words or 
less, will be inserted under this head once for 
one dollar 





r 





NEWSPAPER INSURANCE. 
RINTERS’ INK, special edition, Nov. 29th. 
Send in advertisements on or before Nov. 22d. 

= INSURANCE COUPONS in newspapers 
are the great circulation producers. Noth- 
ing equals them for rapidity in ae high 
est results. Ful! information and rates free from 
THE COUPON CO., (73 Broadway, = York. 


ILLUSTRATORS AND ILLUSTRATIONS, 
H ANDSOME “ert ig RATIONS for papers ot 
alogue, %e A LLUS. CO.. Newark. 


PRINTERS’ INK, ar ~ edition, Nov. 29th. 
Send in advertisements on or before Nov. 22d. 
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PREMIUMS. 


remiums for * re and merchants. 
OA iLE SUPPLY New Haven, Conn. 


QIK pieces for crazy oe Pack. from $2.00 00 
per 100 up. E. N. LEMARIE, Little Ferry, N.J. 


Gen machines half price to publishers. 
Lists free. AM. MACHINE CO., Chicago, Ill. 


| ee MS supplied . Garden seeds atmos 
given away. A. T. COOK, Hyde Park, N. Y. 


RINTERS’ INK, special | edition, Nov. auth. 
Send in advertisements on or before Nov. 22d. 


YREMIUMS—Sewing machines are the bes 
Will increase your circulation. FAV ORITE 
MFG. CO., 342 Wabash Ave., Chicago, Ill. 


5 ee goods for mail order business and pre- 
miums for ublishers and manufacturers. 
W.N SWETT & , 28 Reade St., New York. 


PUBLISHERS using premiums can make a fine 

profit two ways, and secure a most attract 

ive and useful article at low cost, by addressing 
COLBY WRINGER CO., Montpelier, Vt. 


N EW illustrated catalogue of the best premi- 
4 ums for newspapers and manufacturers now 

ready Senc for itand get new business. HOME 
BOOK COMPANY, 144& 144 Worth St., New York 


I OLIDAY BOOKS — The largest assortment 

and lowest prices. If you want something 
good to give away a very small cost to you, 
send for full particulars to OGILVIE, the pub- 
lisher, 57 Rose St., New York. 

















+o 
ADVERTISING AGENCIES. 
Gs EO. W. PLACE NEWS PAPER ADVERTIS- 
ING. 52 Broadway, N w York. 
( 1 EO. 8. KRANTZ, special adve rang agent for 
IN. Y. dailies. 102 W. ith St., N. 
i. Advertising and Purchasing 
Agency. 19 East 14th St., New York 
‘HAS. K HAMMITT, Advertising, 231 Broadway, 
N.Y., willserve you effec tively, economically. 
RINTERS’ INK, special edition, Nov. 29th. 
Send in advertisements on or before Nov. 22d. 
OS. A. OUDIN, advertising, 0 Times Bldg .N.Y. 
Original ads written for clients, without 
charge. 
I F you intend to advertise in any manner in the 
D C., consult us. HERMAN J. MARTIN CO., 
1902 7th St, Washington, D. C. 
H' KS’ aie er Advertising Agency, 
ti — HICKS, proprictor, 
50 Nassau St , 
F you wish to advertise = me re 
at any time, write to the GEO. P in0WELL 
ADVERTISING CO, 10 Spruce St. be ‘hw to 
( aa ES H. FULLER’S NEWSPAFER ADV. 
GENC , 112-114 Dearborn St., Chicago, 
Temple ‘ourt, New York Established 1880. 
timates cheertully et 


ELECTROTYPES. 


RINTERS’ INK, special edition, Nov. 29th. 
Send in advertisements on or before Nov, 22d. 












New Yor 











‘END one of your metal base cuts and receive 
\) sample duplicate of same, mounted on light- 
weight metal base. E. T. KEYSER, 5 Beekman 
St., N. Y. 


THEA TER PROG #RAMMES. 


DRINTERS’ INK, special edition, Nov. 29th. 

Send in advertisements on or before Nov. 22d. 

A ging S won N. a theater programmes, 

SeASC For rates. etc., address 
ADOLPH STEIN, ‘3 E. 14th St., N. ¥ 








tIBUTING 
‘ial edition, Noy. 29th 
Send in advertiser on or before Nov. 22d. 


DVERTISING matter effectively and judi- 
£ ciously distributed. GEO. F. FORD, Bed- 
ford, Mass. 


I: OR the purpose of inviting announcements of 
the addresses of local bill posters and distrib- 
utors, two lines (12 words) or less will be inserted 
twice under this heading for one aollar. 


BILL POSTING f DIS? 
PRINTERS’ INK, 5 









PRINTE 








RS’ INK. 


TO LET. 


RINTERS’ INK, special edition, Nov. 29th 
Send in advertisements on or before Nov 22d 
Te LET—Front office in building No. 10 Spruce 
Street. i and well lighted ; steam heat ; 
electric light ‘or further particulars address 
GEO. P. ROWELL & CO 
————_+—_————_ 
ADVERTISING MEDIA, 
GEATILE TELEGRAPH 


Sige Le Roy (N. Y. ) GAZETTE is a first-class 
weekly newspaper 
LERT advertisers advertise in nat E FIELD'S 
WASHINGTON, Washington, D. ¢ 
40) WORDS, 6 times, 0 cents ENTERPRISE, 
Broce kton, Mass. — Circulation, 7,000. 
DVERTISERS’ GUIDE. Mailed on receipt of 
stamp. STANLEY DAY, New Market, N. J. 


COVER the State of Indiana, 13 leading dai- 
lies. FRANK 8, GRAY, 12 Tribune Bldg, N.Y. 
4 ip MANITOBAN (Mont! (Monthly Magazine), Winni 
peg, Man. Circ.,3,116 ; largest, 9,000. 20¢. a line. 
( ur Southern Home,40p. mo. fa een ecient a 
nal. Cir’n large, poi rateslow Hamlet,N.C 
TEWBURGH,N. Y. Pop. 25,000. The rtrd 
4N newspaper, aily an and semi-weekly JOURNAL. 
\ TISCONSIN AGRICULTURIST. Racine, Wis. 
Proved circulation, 30,000 ; 20 cents a line 
PRINTERS’ INK, special edition, Nov. 29th. 
Send in advertisements on or before Nov. 22d 
A DVTS. placed in each of 140 local weeklies ; 
75e. a line a week. UNION CO., 15 Vande- 
water St., N. Y. 
WW QuANERD- 50,000 guaranteed circulation. 
GEO_ 8. BECK, World Building, N. Y. City, 
ey Manager 
person advertising in PRI°ITERS’ INK 























f pd the amount of $10 is entitled to receive 
the paper for one year. 
LBANY, N_Y., MES-UNION, every even- 


+A ing,and WE cis Y TIMES re -rybody. 
Largest circulation. Favorite Home paper. 


zz INDEPENDENT. Own your own news- 
paper. Rend for estimates to PICTORIAL 
WEEKLIES Co., 132 Nassau St., New York City. 


tase Church Press Association, Incorporated, 
publishers of twenty Church Magazines, com- 
bined circulation, 35,000. Samples and rates on 
application 10%. 18th St., Phil’a , Pa 


. OMES AND HEAKTHS will be a winner for 
advertisers ; 50,000 copies monthly, every 
one cine ulated; 40c line; izary orders 2c Send 
yYATTENBERG’S AGENCY, 21 Park Row, N.Y. 


)ANAMA STAR AND HERALD ~ D. and w.; 

at Panama ; est. 1849. Eng. and Span. edit $ 

cover Mexico, Cent. and So. America. Cir., 27 “2 
ANDREAS & CO., gen. agents, 52 Broad St. N.Y 


] OUSEHOLD MAGAZINE. 50,000 sects 

circulation to best country trade. Advertis 
ing 25c. a line. Subscription 50c. a year. Send ads 
now to reach holiday buyers. H K. JOHNSON, 
publisher, 230 La Salle St., Chicago. 


YOLUMBUS. Central, Southern, and Southeast- 
ern Ohio offer a rich field for advertisers. 
THE OHIO STATE JOURNAL—Daily, 12500; 
Sunday, 17,000, and Weekly, 23,000—covers the 
field. All leading advertisers use it. 


I {RATERNITY PAPERS—I am special agent:for 
all the official and leading papers of the va- 
rious fraternal orders. One inch, one time 
18 of the best papers, will vost $25. Rates fare 
nished on spect ial lists of Masonic, Royal Arca- 
num, A.O. U. Knights of Pythias and all oth- 
ers of this ¢ Ay Send for list and rate card. GEO. 
8. KRANTZ, Special Agent, 102 W. 14th St., N. Y. 


f never was a time in the history of the 
AMERICAN FARMER AND FARM NEWS when it 
was not at the top as an advertising medium. It 
is now better than ever, and more certain than 
ever to bring wonderful returns to those who, 
—— wisely, use its advertising eg boca 
circulation ‘paid-cash- in-advance — is n- 
teed to be ge 000 or more. GEO.S. BEC Ke World 
Building, N. Y. City, Eastern Manager. 
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PUBLISHERS 


Make THerr Own RatINGs. 


Office of “THE Detroit TRIBUNE,” 
Weekly circulation guaranteed to exceed 65,000. 
Advertising rates based upon proven circulation. 
M. C. REEFER, Eastern Megr., 76 Tribune Bldg. 
New York, Oct. 31, 1893. 
Messrs. Geo. P. Rowell & Co.: 

I would most respectfully ask you to please and tell me 
what ratings the following papers will receive in your forthcom- 
ing American Newspaper Directory. 

The Detroit 7ribune, daily. The Baltimore World, 

The Detroit 777dune, weekly. Grand Rapids Press. 

The Detroit Sunday News- 7ribune. The Indianapolis Sz, 

The Washington News. 

A line by return mail will greatly oblige 

Yours very truly, M. C. REEFER. 





AMERICAN NEWSPAPER DIRECTORY, 
OFFICES, 10 SPRUCE ST. 
New York, November 1, 1893. 
Mr. M. C. Reefer, 76 Tribune Building, City : 

DEAR SiR—We don’t know any way that we can give you 
the information asked for, until the Directory for 1894 appears. 

You are, however, aware that each publisher can have his 
circulation stated at exactly the figures that he finds himself to be 
entitled ; provided he will take the pains to examine his rec- 
ords, make out and furnish a statement of the facts as he finds 
them, and sign and date the statement. 

It is hoped that the publisher of each of the papers you rep- 
resent will avail himseif of the opportunity to furnish the facts, 
so that his circulation rating may be exactly what it ought to be. 

All communications should be addressed 
AMERICAN NEWSPAPER DIREC TORY, to SpRUCE St., NEW YORK. 


Nore.—Every publisher, who be! lie ves ‘that it will be for his advantage to have the pub- 
lic made aware of what have been his actual issues for the period of a full year, may accom- 
plish that result at no expense to himself if he takes the trouble to prepare and furnish, for 
the use of the American Newspaper Directory, a definite statement of the actual number of 
complete copies printed of each issue for a full year. A publisher who prefers a form of state- 
ment more easily prepared may state that, within the full year preceding the date of his 
report, no issue has consisted of fewer complete copies than the number he sets down. 
Every true report of either of the two sorts here indicated will be accepted by the pub- 
lishers of the Directory, and the circulation of the paper will be rated in accordance, and the 
accuracy of the circulation rating will be guaranteed by the publishers of the Directory by a 
forfeit of $100, to be paid to the first person, in each instance, who proves that the Directory 
has been imposed upon by an untruthful report. In order to avoid taking too great a nsk, 
the publishers of the Directory find it necessary to insist that an acceptable report, the cor- 
rectness of which is to be guaranteed by them, shall bear on its face the statement that it 
covers the period of a full year, and shall be signed with a pen by some person whose connec- 
tion with the paper is stated or apparent. ‘I'he following is a complete list of the rewards 
heretofore paid for the discovery of untruthful ratings in the Directory: In 1888, case of 
Waukegan (IIl.) Gazette ; in 1889, case of Madison (Wis.) Skandinavisk Tribune ; in 1891, 
cise of Prospect (Ohio) Advance ; in 1892, case of St. Louis (Mo,) Anzetger des Westens, 
case of Atlanta (Ga.) Dixie Doctor, case of San Francisco (Cal.) Morning Cad/; in 1893, 
case of Muskogee (Ind. Ter.) Our Brother in Red, 
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PRINTERS’ 


FOR ADVERTISERS 


INK. 


A JOURNAL 


PUBLICATION OFFICES: 
No. 10 Spruce Street, New York. 
No. 138 Fleet Street, E. C., London. 
Issued every Wednesday. Subscription Price : 
Two Dollars a year. Three Dollars a hundred ; 


single copies, Five Cents. No back numbers 


JOHN IRVING KOMER, EDITOR, 


NEW YORK, NOVEMBER 8, 1893. 


To ONE who has not studied into the 
subject, it will hardly appear that there 
is much of a field in outdoor advertis- 
ing for the application of electricity. 
Mr. Moore's paper, printed on another 
page, is something of a revelation in 
regard to the number of ways in which 
this wonderful force can be utilized for 
advertising purposes. When one con- 
siders that the first electrical sign did 
not make its appearance until 1881, it 
will be seen that this development has 
been rapid. The original sign appro- 
priately spelled the word ‘* Edison,” 
and was displayed at the Crystal Palace 
Electrical Exhibition in London. Now 
electrical signs are common, the largest 
being that displayed at the south end 
of Madison Square, New York. It 
measures 60x68 feet, contains 107 let- 


ters and cost $6,000 to construct. ‘The 
great objection to electrical signs has 





been the difficulty of *‘ changing copy,” 
for it is impossible to vary or alter a 
design without great expense. Mr. 
Moore is joint inventor of a new sys- 
tem designed to obviate this objection. 
He calls it ‘‘ writing in electricity.” 
The construction is as‘ follows: In- 
candescent lamps are arranged in cross 
sections over any given surface to be 
used as a sign, at equal intervals in hor- 
izontal and vertical rows. Wires lead 
from each lamp to an operating board 
arranged like a type-writer with push- 
buttons. By pressing any single but- 
ton or circuit a lamp similarly situated 
will be lighted. By drawing or writ- 
ing on the face of the operating board 
any effect desired (even including por- 
traits) can be produced on the sign on 
a greatly enlarged scale. A number of 
views were shown in the lecture before 
the New York Electrical Society illus- 
trating the new method. A public trial 
be awaited 


of this new invention will 
with interest. 
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THERE have been some interesting 
developments in the advertising of 
clothing houses in New York lately. 
In addition to a bare statement of 
quality and prices, the effort is being 
made to convey information of a gen- 
eral character touching upon certain 
kinds of goods. One house undertook 
to explain the origin of the word 
“ulster,” while another printed a cut 
of the vicuna, with this explanatory 
reading matter : 

Vicugna t 
Vicuna 

A ruminant mammalof the family Bov7dae, 
and tribe Came/ina, a native of South Amer- 
ica, Its wool is soft and curly, and used for 
making exceedingly fine fabrics to any thick- 
ness desired. 

Still a third advertiser, a Broadway 
tailor, headed his advertisement with a 
picture of a mast-head flying a ragged 
black flag. These comments followed: 

NYKES, of Cluff-House Mills, Hudders- 

field, England, hired the captain of the 
S. S. Himalaya, trading between Liverpool 
and Sydney, to fly a piece of Black Llama 
Thibet Cloth at the mast-head continuously 
during one round trip to Australia and back. 
It went through all kinds of weather, rain, 
sun, hot, and cold, and it was just as black 
the day it came back asthe day it started 

no fading for real Llama ‘lhibet. 


pronounced 
Ve-koon-yah, 


The firm using the vicuna advertise- 
ment (Messrs. Bierman, Heidelberg & 
Co.) were so well pleased with the 
effect of this announcement that when 
they had occasion to offer overcoats 
made of Irish frieze, a similar descrip- 
tive paragraph on this cloth was ap- 
pended. 








A MINER in the far West sent rather 
an odd request the other day to the 
Cleveland Baking Powder Co. He in- 
closed a stamp and asked for a cook- 
book, as offered in an advertisement, 
and added, by way of explanation, the 
following : 

I am “batching” it here,as women are very 
scarce, especially industrious and intelligent 
ones. Now, could you not introduce me to 
some lady of that description, one that is sin- 
cere and has some intention of matrimony 
through letters. Knowing that you area big 
company, with character and square dealing 
your first consideration, I ask this favor of you 
with honest and sincere intentions, I amacoal 
miner by occupation, 28 years of age, healthy 
and not rich. 

Not being in the business of pro- 
moting matrimony through letters, the 
company replied as follows : 

Your recent request is at hand, and we have 
already forwarded to your address a copy of 
the Cleveland cook-book, which we are sure 
will be a great aid to you in doing your own 
cooking. 

ye hope, however, that you will not have to 





























do that very long, and that you will succeed 
in your very sensible wish to get a good, re- 
liable, sensible wife, but really we do not know 
that we can help you. Itisour business to aid 
the wife in furnishing good, wholesome food 
for her family, and so make her happy, though 
married ; but we hardly feel like assuming the 
responsibility of making the recommendation 
you suggest. 





THE position taken by Messrs. Scott 
& Bowne, the new advertising agents, 
who handle the business of Scott's 
Emulsion and do not do any other ad- 
vertising, is that they must receive 
from publishers the same net rate that 
publishers formerly extended to Bates 
& Morse for the same business. While 
the scheme is experimental, Messrs. 
Scott & Bowne will decline to contract 
with any newspaper that will not ex- 
tend to them the same net rates that 
were formerly given to the advertising 
agents. It will be interesting, there- 
fore, to observe in what papers the new 
contracts for advertising Scott’s Emul- 
sion appear. The Royal Baking Pow- 
der Co. Advertising Agency has worked 
the same scheme successfully. 


— oe 
RECEIVING THE SOLICITOR. 


The writer enjoys the privilege of 
meeting a number of advertising solic- 
itors daily—good, bad and indifferent. 

They are very interesting; their 
methods have more than chameleon 
variety ; and the courteous insinuation 
of their approach is beyond description. 

They are not to be discouraged. 
They are persistent, persuasive, tactful. 
Their stock in trade is their manners 
and their flexibility. Facts with them 
cease to be stubborn, for, with their 
Munchausen mathematics, twice two is 
twelve, with no trouble at all. 

They are epidemic—but not always 
infectious. 

But, recently, the prevailing financial 
flatness has been a restraining specific, 
and in the absence of the regular visi- 
tation the writer takes occasion to call 
to mind a few characteristic incidents. 

On one occasion the writer was 
unwary enough to inform his inter- 
viewer that the firm had not yet 
allowed him an advertising appropria- 
tion. 

‘*Great Heavens!” cried this one, 
‘haven't you had that appropriation 
yet? You have told me that for the 
last three years. This is getting se- 
rious !” 

The writer apologized for the un- 
fortunate formula, and promised to 
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have a fresh excuse when he came 
again. 

Another one was facetious : 

When the writer asked him, in the 
face of several glaring discrepancies of 
statement, ‘‘ In what part of your ad- 
vertising transactions does your con- 
science figure ?” he said, ** That he did 
not care to go into that subject ; how- 
ever, if the writer insisted, he would 
admit that he had let his conscience 
out for advertising purposes.” 

When the writer assured him that 
there could be no doubt upon that 
point, and added that whoever accepted 
it as a medium must expect to treat it 
as light lettering on a very dark back- 
ground, he seemed hurt and went 
away, 

Still another, when the writer ex- 
pressed some misgiving on a point of 
circulation that required the bolstering 
of two affidavits and an office boy, in- 
timated that a tender spot had been 
touched, and delicate procedure was in 
order. He went on to say: 

‘** T may have jaundice, asthma, rheu- 
matism, toothache and what not, but 
you will never inveigle me into admit- 
ting that there is anything wrong with 
my circulation,” and he produced an- 
other affidavit. 

In this connection, during the late 
lamented | usiness paralysis, it is said 
that one solicitor accosted another, on 
the street, with: 

“Get any orders this morning?” 

** Yes,” replied the other, ‘*‘ one.” 

‘* What was it?” 

“a.” 

Rumor also whispers that a certain 
testy merchant checked the specious 
flow of alluring speech not long since 
by saying to the solicitor: ‘* Young 
man, my assets are tangible realities 
that demand all my time and attention ; 
on the other hand, your only asset is a 
limber tongue.” ‘‘In that case,” re- 
turned the solicitor, unabashed, ‘‘ fail- 
ure with me means a /apsus lingua, a 
solecism you can easily prevent by 
giving me a share of your advertising 
patronage.” And he got it—‘* where 
the chicken got the ax.” 

For disagreeable brevity the follow- 
ing is presented : 

Said the solicitor, who had somehow 
leaked into the private sanctum of one 
of Philadelphia’s busiest merchants : 
““Can I see you?” Said the mer- 
chant, as he turned his back and re- 
sumed his correspondence : ‘‘ Yes—in 
perspective.”"—C, M/. S., in Trade. 
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READY-MADE ADVERTISEMENTS. 


Original Suggestions From Various Contributors. 





Readers of Printexs’ INK who make use of any advertisements appearing under this 
head will confer a favor by mailing a marked copy of paper containing same to the editor of 
Punters’ Ink, Newspaper Box 150, New York City. 


For Cutlery—(By H. S. Howland). } For a Hatter—(By S. S. Halstead), 


No Turkey — The Duke 
0 of Wellington 


Thanksgiving | 

















can be half enjoyed if haggled with a poor | remarked upon seeing the first Re- 
carver. The stubborn joints come apart as if | formed Parliament: “1 never saw so 
by magic, if you use a pair of carvers we can many shocking bad hats in my life. 
sell you. Andit is better to buy a good article | What a pleasant contrast it would be 
than a poor one—especially when prices will for this critic of good dress if he could 
suit you. look in our show windowsto-day! He 
We have a full stock of cutlery that will would find there hats of correct style 


be a pleasure for you to see and a pleasure for and best material. 


us to show. | 








For Drugs. 


For a Bakery—(By E. A, Blackmer). | 
Comin’ thro’ the Rye. COMMON SENSE 


Every Monday evening, at 5 0’clock, 
just when darkness begins to creep on 





tells us that the duties of the toilet are 
a necessity. How easy it is to make 
“ them a luxury, however! The differ- 
and you begin tu grow hungry, we ence: between necessity and luxury in 
open, our ovens and take out hot, this case is the quality of the Soap, 
delicious Rye Powder and Perfumes we use. At our 


| establishment you will find the 
BREAD  ceiemeeia ' 

; - BEST SCENTS 

Rye Bread is for cog Tuesday 

ea 


(and every day) is for W t Bread; ap ae ilet accessori 
Wednesday is for Graham Rolls; and the best of all Toilet accessories. 
‘Thursday is for Wheat —s vt ad BROWN’S PHARMACY, 
is for Graham Bread, and Saturday tao, Sapir 

is for Boston Brown Bread. We 2 Chestnut Street. 
deliver between 5 and 6, 


F. L. OUR & CO. For Real Estate. 


THE EARTH 
ISN’T BIG 














For Pianos—(By P. W. Blackmer). 


‘¢Play us Something ’”’ | 


is the cry of the family as they gather about ENOUG H 
you inthe twilight. Mother asks fora tender 
song; father likes an old war chorus ; the | for some people. In their business dealings 
boys want a regular break-down. You can | they seem to want an additional world all to 
play them all, too. But that old piano gives | themselves. That is their theory, anyhow. 
you the ** musical horrors.” If we could only | In practice they don’t own a single foot of 
afford to —— probably never will until they are 
fT buried. 
Give You a It’s the wise and modest men who own the 
. | earth—in small sections, They buy at least 
Lovel ute Piano | enough of it tobuild ahomeon. Say,are you 
| a wise man in this respect? Better to own a 
| single lot actualy, you know, than the whole 











it would delight us. But if you will come in | earth in imagination. When looking for a 

and select the instrument we will help you in | home site it will be money in your wallet to 

some ways. consult ROOD & ACRE, 
LOVELUTE PIANO CO. 


Rear Estate ExcHanGE. 
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For a Drug Store—(By Chas. Shepherd). 
SHAKESPEARE’S 
APOTHECARY 
SHOP 


Contained little else than 
“a beggarly account of 
empty boxes.’’ Call at 
Schoonmaker’s Bridge St. 
Drug Store and 


SEE 
THE 
rere 


“OPEN ALL NIGHT. 


lor Underwear—(By Sidney C. Lew). 
UNDERWEAR. 


Some dealers try to make it appear that 
you need a microscope to see the prices 





of their goods, they being so 


LOW IN PRICE. 


We do not. We usually get a fair 
profit because our wares are | 


Just Right in Quality, Style, 
Color, Fit, etc. 


For instance, take the underwear made by 
the Americus Underwear Co. It’s worth ten 
times as much asa soc. garment, if you care 
for comfort, warmth and durability. The | 
price is 


$2.50 per Garment, 


in white, natural, red or gray. 





For Cloaks—(By G. FE. Fairhead). 


“soe CLOAKS | 


 CLOAKS | 


- For GROWN UP 
and LITTLE FOLKS, 


whether your age be one or one hundred years 
we have something appropriate in style, fit 
and finish, A cloak may cover a multitude of 
—last season’s dresses, for instance), and the 
wearer appear well dressed. You can run out 
wearing your morning gown if you have over 
it one of our stylish garments. Why wear an 
elaborate street dress when it’s sure to be 
covered by a cloak. Have the cloak pretty, 
never mind the dress—come to us to be fitted, | 
suited and pleased. Our prices an e right, as | 
the following will testify. * * * 
NATTY CLOAK HOUSE, 


AND 





For Gents’ Furnishing. 
g 


A BROKEN NECK= 


tie looks very bad. 
So does a soiled one. 

Besides, the very latest 
styles and best makes 

can be had for little 
money. We can give 

you your pick of the 
best Neckties on the 

market this fall for 


50 Cents. 


KUFF & KOLLER, Haberdashers. 





For Shoes. 
HAVE YOU ANY FFF] ? 


Do you care anything about their comfort? 
Your answer depends 
solely on the kind of 
shoes you are in the 
habit of wearing. 
If you have 
been wearing 
the far-famed 


PHIT-EESI 
SHOE 


then we will 
guarantee a 
certain satis- 
faction not given by any 
other shoe on the market. 
You want to try them in 
order to understand the 
full meaning of this. They are sold at 


$5 PER PAIR. 


For Clothing. 


Good Reason Too. 


An Englishman of uieiees rare 

Had just been visiting the Fair, 

Besides, he took in all the sights 

In which a stranger here delights, 

Our leading cities he explored— 

In not a single place was bored— 

And during his extended tour 

He studied us, you may be sure. 

Our dispositions, customs, ways 

He scrutinized with keenest gaze, 

And when he home to England went 

He quite a busy time had spent. 

One thing he'd noticed 'mid the rest— 

How well Americans were dressed. 

And when his native shore he reached 

About the fact he often preached. 

‘* Wherever you may go,” said he, 

‘* The best dressed men you'll always see. 

Their clothes are of the finest grade, 

The fit quite faultless, suits weli made, 

And in the latest fashion cut, 

Not in the same old E nglish rut 

As we wear here year in, year out. 

They beat us dressing, bey ond doubt! 
erhaps, though, we can understand 

Why their apparel! is so grand, 

For half the clothes they wear, I know, 

Are made by CUTTER, SEAM & CO.!" 
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SECOND-CLASS MAIL MATTER. 





When considering the question 
of what may be properly mailed as 
second-class matter, a publisher 
will do well to bear in mind that it 
is not a question to be decided asa 
matter of law. 

OFFICE OF THE 

Aomeraue Ar rORNEY-GENERAL, 
Jas. N. Tyner, Asst. Attorney-Gen’ l 
for the Post. Office Department, 

Wasuincron, D. C., Feb. 1, '93-J 
Steams. Gro. P, Rowe & Co. 
* 7 * * 

By ae present practice, however, no 
questions in connection with publications 
of this class are referred to this office, for 
the reason that it has been held that all 
such questions are questions of fact and 
not of law. | 

Very res pee, 
AS, TYNER, 
Assistant Sane -y-General. 

Who and what the publisher is 
has for many years been a matter 
to be considered nearly as much as 
what the publication is that is 
sought to be mailed, and what its 
character and object. In cases of 
disputed admissibility it has often 
been said that : 

‘A little pull will go further than the 
most learned and able counsel, ‘These 
matters are referred to some clerk. He 
is the man who has all the data at his 








command, and, when it comesto a decis- 7 


ion, the executive officer, whoever he 
may be, calls on the clerk and takes for 
xranted the conclusions he has arrived at. 
In this way a clerk in | the Department 
exe rcises infinite power.’ 

There is no rule, no precedent. 
Each case is supposed to be taken 
up and considered on its merits, 
irrespective of the past or the| 
future, and the fact that one publi- 
cation was admitted yesterday, or 
last week, on one ground, is not 
deemed a sufficient reason for ad- 
mitting another to-day on the same, 
although another may succeed to- 
morrow on the ground not found 
tenable to-day. 

Almost every publisher has had 
occasion to note that if he makes 
inquiry at the post-office in ad 
vance he is likely to find that the 
particular thing that he wants to] 
mail as second-class matter will not 
be permissible. If, however, he 
proceeds without inquiry, his mat 
ter goes through nine times out of 
ten. The tenth time he has trouble 
—lots of it; and it does not avail 
him to show that forty other pub- 
lishers are regularly doing the 
same thing. | 
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A publisher sometimes ap- 
proaches a_ post-office em- 
ployee, tells him frankly what 
he wishes to do, anc asks what 
steps it will be wise for him to 
take to accomplish the purpose 
he has in view ; and instances 
have been known where, in 
such a case, the way was made 
very smooth for him. 

The present administration 
is not by any means responsible 
for the condition of affairs that 
exists. Probably no one is re- 
sponsible—no one to blame. 
That abuses have crept into this 
department, well as into 
others, is not strange, and that 
the tendency all the time is and 
will be toward improvement, is 
what everybody hopes and _ be- 
lieves. 

During the last presidential 
campaign every alleged news- 
paper, pamphlet—everything of 
a political character that was 
offered was accepted and car- 
ried in the mails at second-class 
rates, and this fact Mr. Wana- 
maker frankiv admitted to the 
Post-Office Committee of the 
Ilouse of Representatives when 
he was before them on Mr. 
Cummings’ resolution, calling 
for an investigation of the 
PRINTERS’ INK case. 

As an illustration of 
postal idiosyncrasies, we pre- 
sent herewith a picture of Vol. 
1, No. 1, of the New York 
Monthly World. Next month 
the /Vor/d almanac will be car- 
ried in the United States mails 
as second-class matter, being 
numbered and marked as a sup- 
plement to this new World 
monthly. 

‘*Of course we would not 
allow Hood or Ayer or any of 
the patent medicine advertisers 
to mail almanacs in this way,” 
said an official at the post-office, 
when applied to for information 
on the subject; but why the 
privilege accorded to one citi- 
zen would be denied to another, 
undez the same law, he did not 
explain, any further than in the 
opening words, ‘‘ of course.” 

Here also is presented a fac- 
simile about one quarter the full 
size of a so-called newspaper 
published in a Western State, 


as 


some 


~~. 
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2 0 per month, by Frontier Conaty Abstract Co, Entered at the Post Uffice at Stockville, Neb, July 18, 1893, as second-class matter 
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It purports to be issued daily. No. | ling. Next in order of attention comes 
78, an October issue, has been reached. second-class matter, composed of news- 
It is entered at the post-office as sec-| papers and other periodicals. Although 
ond-class matter, and carried to sub- | circulars pay a higher rate than news- 
scribers at one cent a pound, while} papers, they are rated by the post- 
people who wish to have circudars dis-| office as of less importance, and are 
tributed must pay one cent each for the| handled with less promptness. The 
service. It would probably require|result of this attitude is that letters 
more than a hundred complete copies | rarely go astray, newspapers occasion- 
of the Frontier County Daily Reporter | ally, and circulars, as all advertisers 
to weigh a pound. If theedition does} using them are aware, frequently fail 
not exceed a hundred the entire distri-| to reach their destination. The post- 
bution is done for a cent. This paper| master-general’s recent order, as 
appears to be made by a mechanical | printed above, may benefit this class of 
reproduction process, applied to a|advertisers. As he intimates, the man 
printed blank form. The consecutive| who puts a penny stamp upon a circu- 
number and the date on the copy here} lar and deposits it in the post-office, 
shown were applied with a rubber] is entitled to have it reach its destina- 
stamp. Col. Gayler, at the New York| tion, and the postal clerk who willfully 
post-office, had difficulty in suppress-| side-tracks it is guilty of a criminal act. 
ing asmile when he looked at this speci- — ae 

men of second-class matter, but said HE CAUGHT THEM ALL, 

a moment later, with his usual gravity: Riteane ded, 

‘I must refer you to the office of the Sie coutdatt ‘brag ' 

third assistant postmaster-general at The fair sex tv buy, 


Washington.” Untilanidea * 
Brought to him bliss ; 














a ——~+<e—_—_—_—_—_—_—_ 
obs ae ; : : An “ad” in the papers 
CIRCULARS IN THE MAILS. He put, ’twas like this: 
_—_ * Ladies, attention, 
An Order Issued by the Postmaster-General. This notice please read, 
Sa: , To my new departure 

WasuinGTon, Oct. 21.—[Sfecia/.] —Com- Kindly pay heed. 
plaints have been made to the Post-Office De- No more will I sell, 
partment as to the careless handling of busi- From far or from near, 
ness circulars in envelopes with stamp by post- To any who've passed 
office clerks, and especially by carriers. Cases Their twentieth year.”’ 
have been reported where carriers have On his store did the women 
thrown away dozens of them to lighten their soaps: a 

Make such a grand charge 
burden, and knowing that the addressed per- H iohlw qwas me 
: - e quickly was forced 

sons cared nothing for the same. In order to Its size to enlarge 
silence these complaints, Postmaster-General And now imasenec crowds 

i ate ying : T ~ ii 
Bissell promulgated the following : There seen every day, 


Complaints are frequently made by business Emphatically prove that 

men and others that circular matter does not 
4 : Advertising does pay. 

receive proper attention at the hands of post- —Fireside Companion 
masters and other postal employees. While St cca 7 
it is not expected, by those who use this class | 3 3 ic ; -DA PERC 
of matter (circulars) for advertising and other | SOME LEADING NEWSPAPERS. 
purposes, that it shall receive in all cases the CALIFORNIA. 
same treatment accorded first-class matter—it OUR HOME, Sen Brampisc0~Ie even anev- 
being understood that very frequently it is | erage monthly issue of 26,339, by far the largest 
necessary to give preference to first-class mat- | of any monthly in ¢ ‘alifornia. 
ter in distribution—vet it is expected by those MASSACHUSETTS 
who forward thisclass of matter, and by the " Peute F ——- an . 
department, that every employee shall use his arm-Poultry, Boston, monthly: regular 

2 2 = ie a -o nen}, | Circulation 30,711, much larger than any other 
best endeavors to secure the prompt dispatch | | publication in Massachusetts devoted specially 
and sure delivery of each and every piece of | to the live stock interest, or than any other 
mail matter of whatever class, It must not be | Poultry journal in the United States. 
treated as ‘only a circular ”’ and thrown aside MISSOURI. 
on that account. Postage has been paid upon . 8 
it according to the rates fixed by law, and itis | MEDICAL BRIE F, monthly, t. Louia, has 

* Z a regular issue of 30,473 copies, guaranteed by 

entitled, so far as the depurtment can secure | 4 merican Newspaper Directory, a larger circula- 
it, to the same certainty of delivery to the | tion thanany other medical journal in the world. 


party addressed as any other class of mai re 
matter, Witson S. Bissett, a » prea a or 
P -G ral, tt«aburgh P as the largest circula- 
Paneer irene tion rating of any dai _t that city, viz: 40,964 








Inquiry from postal authorities de- TENNESSEE. 


velops the fact that mail matter of the] MEMPHIS APPEAL-AVALANCHE— Is 


see take ~dence , P iven a larger circulation rating for its daily, a 
first class takes precedence over all farger circ ulation rating for its Sunday anda 





other classes. ‘That is, letters receive | larger circulation rating for its weekly than is 
ater accorded to any other daily, Sunday or secular 
the most expeditious and careful hand-| weekiy paper in Tennessee. 




















Displayed Advertisements 
50 cents a line; $100 a pige; 25 per cent 
extra Jor spicified position—if granted. 
Must be handed in one week in advance, 





QEATTLE TELEGRAPH, the leading 
Democratic daily north of San Francisco. 


WG UPERK )R Mechanical Engraving. Photo «2 
‘ trotype Eng Co., 7 New Chambers St , ° 
r ADIES’ HOME JEWEL, New — Ct. 
A High-Class Magazine. Will pay advertisers. 


Household Pilot New Haven. | 








The and Modern Queen, 
Circulation extends into every State and Territ’y 
GER MAN 1A Magazine for the study of the 
German lang. and litt. For 
sample copies, rates of advertising. etc., address 
GERMANIA, Manchester. N. H 
“Minneapolis, 


The | ) Housekeeper, siinn: 
Home Paper. PayS Advertisers. | 


| 
21. 0O—Visiting Cards. We will en 
copper plate and print 50 visiting cards for #1. 
Samples, 4c. Satisfaction ag ae age y For ioe. 
we will mail Stk of our book, “Card Eti- 
quette.” BELLMAN BROS., Toledo, O 

RAPID ADDRESSINC. 

The only authentic Trade Lists, Envelopes and 
Wrappers addressed in a hurry by machinery. 
Names guaranteed — ly correct. For par- 
ticulars address F. D KNAP, Prest., 314, 316 | 
Broadway. New York € + ‘i 


THE EVENING JOURNAL, 
JERSEY CITY’S 
FAVORITE FAMILY PAPER. 
Circulation, = = = = {5,500. 
____ Advertisers find IT PAYS! 


WATCHES ~~ 
Are the Best PREMIUMS. 


Address the manufacturers direct. 


THE PHILADELPH!A WATCH CASE CO.. 
RIVERSIDE, N. J. 
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ench Advertise- 
ments, French Circu- 
lars, French Booklets, 
mae FRENCH French Catalogues, 
French Pamphlets, 
French Translations 
ADS from English and Ger- 
. man. JOS. FRANCOIS, 
1500 Notre-Dame Street, 
| Montreal, Canada. 

COPY OF OUR 80,000 

re Proven. or 5 Ba er 

G E line. “ONCE A Th.» 

a At Miche 
PRINTERS’ INK, special edi- 
tion, November zoth, 5,338 pub- 
lic libraries. No extra charge 
for advertisements in that issue. 
The Little Schoolmaster will 
teach the frequenters of the 
reading-room a useful lesson in 
the art of advertising. Adver- 
tisements intended for the spe- 
cial issue should be handed in 
on or before Nov. 22nd. Ad- 
dress PRINTERS’ INK, 10 Spruce 
St., New York. 


The Leaders of the Great West and 





PRINTERS’ 





HEN TORK EDGER 





HOV BO told many—and will tell you 

Write! Chi. Photo. Engraving Co. 
185 Madixon St., Chicago. 

Col FOR NEWSPAPER MEN. 
Increase your circulation. Sam- 

ple free. Send foe our srices. Beware of infringe 

| ments. ALVORD & COMPANY, 

Sole Patentocs and Mfrs., Detroit, Mic h. 





“LIMITED” t 


e | We can guarantee .@ circulation | 
j of only 350,000 FARMER'S AD- |4 
VANCE for December. Look us |f 

| up, and see if our guaranty is | 


| good for anything—if it isn’t we'll | 
| go higher. The ADVANCE is an 8 | 


} 350, (00) sar tome. 1 ges 


farm home. It goes 
| all the States. High grade adver- 











| to the best farmers in 








e tising only, accepted at $1.25 per i 
| line. Space limited. ‘Time limi- |}! 
ted. No proposals considered after | 
| ¢ | Nov. 20th, Address McCormick | 

a | 











Harvesting Machine Co., Chicago. | 














Bi 


Astarsnes PAYS 


* ASSOCIATE LIST x 


Kansas Farmer 
Nebraska Farmer. ces sece 
owa —~\_ 
Field and Far ° 
farmers’ Hom “Dayton. ‘Ohio. 

sock sewer & Hat. ‘Las Vegas, N. M. 
Rky. Mt. Husbandman, W § 8., Mont, 
foard’ 's Dairyman, Ft. Atkinson, Wis. 

ose TEL 








Dakota Farmer........... Hu 
N. W. Far. & Breeder, St, Paul, "fine 
Western | sapeoibu Moline, Ills. 


——MONTHLY 
Home, Field & Forum, Guthrie, oO. T. 


STAR OF *® THE EAST 
National Stockman and Farmer, 
Pittsburgh, Pa. 


Write for estimate on your ad. to 
FRANK B. WHITE, Manacer 
649-51 THe Rooxery. CHICAGO, ILL 


J.C. BUSH, Eastern Rerrceenrartive, 
Times BuiLoina, NEW YORK, WN. Y- 


Star of the East Pay Best. 




















PRINTERS’ INK. 


Bivaye pare HOPKINS & ATKINS, 
Advertiaersa had ——~ a ».c. & 
verience 

Ww: r “ite for ioformation 


w ashington. 
VAULTS SUBDIVIDED, Wu ! 7 











Time go to press 
with our big mid-win- 
ter Holiday number 
is Nov. 25th. Edition 
100,000 copies, beauti- 
full y illustrated. 
Ra’ 20 cents per 
line. We appear Dec. 
Ist. The great event 
in the educational 
world.Sendcopynow . 

The American 


School Board Journal, 
Milwaukee, Wis 


New ¥ ork. 
SAFES FITTED, 
CLOSETS PARTITIONED, — 
ROOMS SHELVED, 















ACME 

WIRE u | 

PARTITION ih. 

RACKS. i 

POPE RACK CO., — 
St. Louis, Mo. | 








ast ation aa... a 
IT WON’T COST YOU ANYTHING 0 0 0 © 
: > 0 0 0 © TO MAKE A DATE WITH US 
b 


AND FIND OUT ALL ABOUT THE 


“NEW MODEL” Web Perfecting Press 


BEFORE PURCHASING ELSEWHERE. 








Campbell Printing Press & Mfg. Co., 
160 WILLIAM ST., NEW YORK. 
fia 2th ic 2h 2B ati 2B i 2B i a 














PUBLISHED BY a 
The GANNETT & MORSE CONCERN 

AUGUSTA ME? 
Xe ‘. - 





















“NOVEM BER~ 1893: 














‘ 
} Ee “THE TABLES TURNED.” 
4) fe The man who wishes to turn General De- 
, a pression into Personal Profit and t»us 
\ Sf gather a rich harvest of 
} DULL TIME DOLLARS 
is Aero will find that, by making his wants or wares 


known to the One Million Two Hundred and 
Twenty-One Thousand families regularly reached by Comrort, he will make A Lucky Hit. 
For turning the tide of trade, for turning Failure into Success and Loss into Gain, Com¥FortT, 
the great yrs ge | medium stands alone—at the head, 
Agents, or of us direct. THE GANNETT & Morse c ONCERN, ca Augusta, Maine, 
Bosto: ‘Ofhec, 228 Devonshire Street. New York Office, Tribune Duildi- 





























PRINTERS’ INK. 509 
=| ‘The one thing mec ssary in these days isto 
c——_—_— a : : - 
e ee | ascertainthe quality of the circulation before 
——— | recommending a newspaper or magazine to 
Solid Facts. wns | advertisers.”—Printers’ Ink. 
eT etiead — 
ABOUT —— 4 l4 
a Q 
ous 
Saree Pi 
eet ee eee eee 
WE KNOW that a copy of THE ——= uantit 
GOLDEN RULE goes every week =———= rs 
into 88,000 omes—the kind of ————S 
home that is prosperous enough  >-—--~--ses 
to subse rely and pay for nay lig- 'ccmoseces A COMPARISON: During 1892 THE 
2 . —————— - 7 
oat ae ae = on year 3 | EVENING POST contained 377,862 lines 
WE BELIEV E that every copy === moreadvertising than any other evening 
is rend iby from three to ive ====es paper in New York City, a visible con- 
ather and children -- === | cession to its superior value as an adver- 
WE KNOW that they answer our —eo™s* | 43: ai 
advertisements, that they send Sss==0e tising medium. 
|  glong their ‘money with coni- —===| POINTS OF CONTRAST: Morning 
WE BELIEVE that any honest, ——os | paper read by purchaser alone, in part, 
phe neg i oes “imaaeees | Decause hastily, forgotten in the rush 
advertising! ----+-- = — | of business or thrown away. Evening 
WE KNow Ba ny PE ——== paper read throughout, after business 
try that c an give you acircula- ==: hours, in the leisure of the home, at the 
tion li this at th ieee SSS | a > tie Shy ae . 
| named on the other side & this ——= club, by family and friends. 
| ee 2s ee ae ———=| Actual Average Circulation for first 
Think on These Things ==== | twenty days of October, 1893, 
Se ceeienietiel teteedl 
——— Lg 
AND ADDRESS 3 | 24,310 Copies a Day. 
GOLDEN RULE COMPANY, ———= | ‘ 
646 WASHINGTON ST., EiSseccccneeeo Cc C¢Cpe { 1 t 
Boston, Mass. =< he n 1 gq os ’ 
GEO. W. COLEMAN, ——_ > 
Advertising Mgr. Pitot Pew Fork ity. 
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CAN WRITE 


I have a style of my own, 


in any style. 


good style, because it brings business. 
only good style, and I give you what you want if you tell me 
That is, I try, and if I fail you don’t pay. 


what it is. 


I’m going to raise my prices January 1, but until then I'll write 3 retail ads for 
they’re not too big. 
Write to me. 


CHARLES AUSTIN BATES, 620 vanderoix sids., nv. 


“Ads that sell goods.” 


-, or 10 for $5, if 
charge more. 


of course, and it’s a 
Still, I don’t say it’s the 


For general ads, circulars, booklets, etc , 


BUSINESS WRITER, 


tt ee 





ot OTH DISD, 











: L wr p's 
won PRoMINENT sSPLa ¥s 


Tee) ae oe en A ae he 








PRINTERS’ INK. 























ARERR IIHIS | 
Sf SOI OOS LRM TORS 


In an article published on Sep- 
tember 3d, 1893, 


—\ ZB 
The = Sui 


credited THE RECORDER with a 
larger circulation than any other 
two-cent newspaper, except THE 
SUN and one other, and 


REMARKED: 


T he Recorder 


IS A FAVORITE 
WITH WOMEN.” 














| — AS it is seme segusial that 4 | 
. women spend nine-tenths of the 4 | 
money that men earn, the moral 4 _ 
¥ word visible. } 
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PRINTERS’ INK, 511 


Christmas 


THE PHILADELPHIA ITEM has just concluded one of 
the most successful and far-reaching Competitions in its 
Forty-Seven Years’ experience. It was between the Masons, 
Odd Fellows, Knights Templar, Political and Social Clubs, 
Red Men, etc., etc. THE ITEM has gained fully 10,000 
Daily and Sunday permanent subscribers by its enterprise 
and liberality. Now, THE ITEM has begun a 


Christmas Competition 


for Children, giving $400.00 in CASH PRIZES, besides 
various GOLD MEDALS. This will again ‘‘boom” the 
circulation largely, and shrewd advertisers will be quick to 
take advantage of the ‘‘extra” circulation, for which NO 
ADVANCE RATE WILL BE CHARGED. 


- - THE - 


Philadelp hia Item 


is the ONLY paper pr owns and runs 
WHOLESALE DELIVERY WAGONS. 


Our 35 wagons go over Philadelphia TWICE every day. We run 6 more in 
adjoining towns. Is it any wonder that we sell over 


ies Daily, 
186,00 “aad over” 200,000 pated 
DAILY AND SUNDAY ITEM only ONE CENT. 
Our Five Hoe Quadruples print as fast 
as the wagons Cc: anc carry them away. 


S & BECKWITH, Sole Agent Foreign Advertising, 


48 TRIBUNE BUILDING, | 509 ‘‘ THE ROOKERY,’ 
NEW YORK, CHICAGO, 




















PRINTERS’ INK, 
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SOOO LOS OR SRO DROBO AS 


THE BEST 1s tne 





SOOO 


= 





ZL 
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m— CHEAPEST. 











o* 


Successful Advertising 


is not expensive. Other kinds may be. Millions 


weeeee 


ARORA ROR DOR IO HOO OR ROR O58 SOO ROR ORO ROE ROS 


Poeeceses 


x 


are yearly spent in various forms of newspaper 


200 


publicity. How much of it pays? Does your ad- 
vertising pay? It ought to and will if properly 
done. Many work on theories and systems, but 
experience is the essential. That is what we supply, 
and it costs you nothing. 

Place your advertising in our hands and let us do 
it for you in an effective way. 

No order too small to receive careful attention, 


none too large to be properly handled and all its 


o 


minute details looked after in a thorough manner. 


We never relax our efforts. Our facilities and 





best services are at the disposal of all who need 


$ them. 
; CORRESPONDENCE SOLICITED. 





seeeeeee 7 ooee 


The Geo. P. Rowell Advertising Co., 
NEWSPAPER AND MAGAZINE ADVERTISING, 


10 SPRUCE STREET, NEW YORK. 
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Seeeeereer coeereorooe 





